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Eurotransport and Global Railway Review are delighted to, once again, host this in-demand event 
at the Queen Elizabeth II Centre in Westminster, London on 31 October. Our one-day conference 
offers the opportunity for transport professionals to gain insight into, and a better understanding of, 
the newest technological developments that are currently impacting upon our industry. 

The speaker sessions will be made up of 4 tracks incorporating the established Smart 
Ticketing, and Payments and Real-Time Passenger Information and, new for this year, 
Harnessing Passenger Data, and Mobility as a Service. Attendees include transport officials 
from Local Authorities,Passenger Transport Executives, Transport Operators, RTPI Consultants, 
Systems Suppliers and associated organisations. Hear about the latest developments and 
challenges, join in the discussions and debates, meet with industry colleagues and participate 
in our networking and product demonstrations. Also new for this year is our Delegate Meeting 
app which we have developed specifically to make it easy for you to network and connect with 
new contacts and promote on-going business opportunities.

This has been 

one of the best 

conferences I have 

participated in this 

year. Thank you to 

everyone involved. 

Go-Ahead Group

WELCOME TO
INTELLIGENT TRANSPORT 

INTRODUCTION

THE PROGRAMME
The day will begin with a plenary session for all delegates before dividing into four dedicated tracks. Each track is specifically tailored to 
give an insight into the evolving Global transport industry, and addresses the latest technology and the challenges being faced.

 08:00  REGISTRATION OPENS IN THE EXHIBITION AREA

 08:15  COFFEE AND PASTRIES WTH EXHIBITORS

 08:45  WELCOME ADDRESS 

 08:55  WHERE IS THE GLOBAL TRANSPORT INDUSTRY GOING?
Tackling the big development challenges, including representatives from countries leading the way, and those still in development.

Robert Puentes, President & CEO, Eno Center for Transportation, USA

Josef Schneider, Chairman, European Passengers’ Federation

Stefan Hulman, Chairman, IT&I Committee, UITP

Jeremy Long, CEO,  European Business, MTR Corporation

 09:35   STATE OF THE NATION: INDUSTRY UPDATE BY TRANSPORT FOR LONDON. 
Q&A SESSION

Tim Carman, Head of Technology Development, Transport for London 

  10:10    COFFEE, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA

    10:30   MAAS PROGRAMME BEGINS

  10:45   RTPI, ST&P AND DATA PROGRAMMES BEGIN
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  10:45   CHAIRMAN’S OPENING ADDRESS 
Stefan Hulman, Chairman, IT&I Committee, UITP 

   11:00    KEYNOTE: HOW TO MANAGE AND LEAD TRANSITION IN A FAST-CHANGING MOBILITY 
LANDSCAPE
Today, we are living through an era of historic change that is altering the need, purpose, and function of our transit 
systems. At the same time, we recognise the financial and political challenges ahead and the complexities inherent today. 
This presentation will suggest solutions for the delivery, design and financing of transportation, and how to make them the 
norm rather than the exception.

Robert Puentes, President and CEO, Eno Center for Transportation, USA 

   11:15    INPUTTING TIMELY AND ACCURATE SERVICE INFORMATION INTO A REAL TIME SYSTEM TO GET 
LIVE DEPARTURES OUT
Many county councils cover a large area and multiple services – some in excess of 550 services from 40+ operators, 
generating a huge amount of data. How can councils manage such large amounts of information? How is the data 
received in static service information matched to the live SIRI feeds from the operators back office?

Sponsor Session

  11:30    PANEL DISCUSSION: INNOVATION VERSUS THE COMMERCIALISATION OF PASSENGER INFORMATION
��  As transport providers invest in new technologies to collect data and improve the passenger experience, should 

lessons learnt be widely shared, or is it acceptable for operators to maintain confidentiality and use this key 
intelligence commercially when competing for franchise bids? 

��  Are government-funded innovation competitions having the desired impact on the industry, or is this 
stifling creativity? 

��  Should transport providers leave innovation to ‘the market’ and focus on their core business? 

MODERATED BY: Mark Cartwright, Managing Director, RTIG 

Jason Durk, Innovation Manager – Customer Information , Govia Thameslink Railway

Gordon Hanning, Head of Concessionary Travel and Integrated Ticketing, Transport Scotland

Stefan Hulman, Chairman, IT&I Committee of UITP

  12:15   CAN RTPI INFLUENCE CUSTOMER BEHAVIOUR TO IMPROVE THEIR USER EXPERIENCE?
Operators are looking to provide information about passenger numbers and train loading, but with various methods 
available to collect the data, are any of them accurate enough to use?

Jason Durk, Innovation Manager – Customer Information, Govia Thameslink Railway 

 12:45  INTERNET OF THINGS: HOW CAN WIRED INFRASTRUCTURE BE SIMPLIFIED TO DELIVER MORE 
COST-EFFECTIVE WIRELESS TECHNOLGY?
How a local transport authority can use emerging technology to provide a better service at lower cost.

Sponsor session

 13:00  LUNCH, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA

 14:00  THE VALUE OF INTERMODAL, MULTI-PROVIDER REAL-TIME DATA IN THE CUSTOMER 
JOURNEY: PREPARING FOR MAJOR CHANGES IN THE AMSTERDAM PT NETWORK
In July 2018, Amsterdam will see the introduction of its new North-South metro line. After 14 years of construction this 
new line will trigger, for the first time in more than a hundred years, a complete refactoring of the entire public transport 
network in and around Amsterdam. This session will focus on the project goals and how they will be achieved. 

Martijn van Aartrijk, Product Manager Traveler Information Services, GVB - Amsterdam Transport Company 

REAL TIME PASSENGER INFORMATION PROGRAMME

PANEL DISCUSSION
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  14:20   ENHANCING THE DELIVERY OF REAL TIME INFORMATION
Advertising is going digital. How do we tap into this explosive new media in delivering real time information? What does 
this mean for identity-management and privacy?

Matt Stone, Transport Systems and Technology Manager, Worcestershire County Council 

 14:40  DEVELOPING REAL TIME INFORMATION ACROSS THE NETWORK
Nottingham has one of the most extensive real-time information systems in the UK, with full bus and tram network 
coverage and around 2,000 on-street displays. This session demonstrates the customer and operational benefits of such a 
comprehensive system, and outlines additional features implemented to further enhance the user experience. 

Andy Gibbons, Head of Public Transport, Nottingham City Council 

 15:05  TACKLING CONGESTION: A PARTNERSHIP APPROACH BETWEEN LOCAL AUTHORITIES AND BUS 
OPERATORS - INCLUDING THE ROLE OF RTPI
Greener Journeys report last year stated, ‘Traffic congestion is a disease which, if left unchecked, will destroy the bus 
sector. Over the last 50 years bus journey times have increased by almost 50% in congested urban areas’. This creates 
a vicious circle of slower speeds, increased costs and a decline in reliability, which results in a loss of passengers. Whilst 
measures such as comprehensive traffic restraints, and increased parking charges may greatly assist, these options are 
unacceptable for many Local Authorities. There is however light at the end of the tunnel, with councils and bus operators 
working in partnership to seek solutions. This session will provide insights and benefits to this approach.

Nick Phillips, Accessibility Team Leader, Growth and Infrastructure, Borough of Poole 

 15:30  COFFEE, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA

 16:00  STEP BY STEP INTERACTIVE SESSION: DISRUPTION MANAGEMENT USING SIRI SX
This session focuses on how local transport authorities can use emerging technologies to provide a better service at lower cost.

Sponsor Session

  16:15   PANEL DISCUSSION: PERSONALISATION - CAN INFORMATION BE MADE EASILY ACCESSIBLE, 
UNDERSTANDABLE AND TRULY ACTIONABLE, AS TRAVEL BECOMES MORE COMPLEX AND 
CHOICES INCREASE?
This panel will discuss the way forward, through personalising data, so it is specific to the journey, the passenger and how 
well we know our customers.
��  With the deluge of data available, and the reduction in cost of communications, there is a temptation to send more 

data to the customer but can they cope?
�� How can we cut through this overload?

MODERATED BY: Julie Williams, Chief Executive, Traveline 

Martijn van Aartrijk, Product Manager Traveler Information Services, GVB - Amsterdam Transport Company 

Matt Stone, Transport Systems and Technology Manager, Transport Systems Team, Worcestershire County Council

Andy Gibbons, Head of Public Transport, Nottingham City Council 

 16:55  PRIVACY VERSUS BENEFIT 
This session explores four key factors: Accuracy, Reliability, Security and Trust.
��  Will the public continue to share their information, or with the increasing threat of cybercrime, will they become more 

sensitive about their privacy?
��  Can the travel operators and their agents demonstrate enough benefit to the traveller to encourage them to share 

personal data, in return for accurate and useful information? 
�� Will this provide the step across from information to advice?

Professor, Dr. Andrea Giuricin, CEO, TRA Consulting; Managing Director of the Centre of Research CRIET - Transport, University of Milan Bicocca

REAL TIME PASSENGER INFORMATION PROGRAMME

PANEL DISCUSSION
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REAL TIME PASSENGER INFORMATION PROGRAMME

 17:15   CASE STUDY: HOW CONTEXT & LOCATION AWARE INFORMATION CAN BE PROVIDED AND 
PERSONALISED FOR THE PASSENGER
This session looks at the technology available to deliver real time information and how it can be received by the passenger.
��  You are seated on or standing near chair 456, travelling to ABC, and the shortest walking direction to your next 

connection is via train-exit XYZ, taking stairs 123 and turning right. Is this helpful?
�� The same for a passenger standing on the platform, with detailed localisation input from the platform
�� Using maps on your phone that show where there is available seating, or more ‘air’ in the train you are traveling on

Dr. Lars-Cyril Blystad, CTO, Next Signal

 17:35  CASE STUDY: THE INNOVATION ON REAL TIME PUBLIC TRANSPORT MANAGEMENT AND THE 
MULTIMODAL APPROACH TO THE PASSENGER
In this session the public transport authority of Spain’s Madrid Region (CRTM) will provide insight into the development 
of their integrated management public transport system. The system co-ordinates all public transport operators in the 
region and provides information to passengers in a consistent way. This model, where passengers are at the centre of 
activity, uses ‘CITRAM’ the CRTM’s Innovation and Management Centre. Its main mission is to provide passengers with 
high quality services, through the integration of real time information, within the infrastructure and services of all the 
different transport modes that operate in the region. It also looks to improve the mobility management, the decision 
making and to provide added value mobility services for each passenger.

Nuria Blanco Caballero,  CITRAM Technician,  Consorcio Regional de Transporter de Madrid

Tomás Melero Izquierdo, CITRAM Control Room Manager, Consorcio Regional de Transporter de Madrid

 17:55  CHAIRMAN’S CLOSING REMARKS 

 18:00  NETWORKING DRINKS RECEPTION
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 10:45  CHAIRMAN’S OPENING ADDRESS 
Oscar Puigdollers, Head of Research & Development & Innovation Unit, Barcelona de Serveis Municipals, S.A. 

  11:00   KEYNOTE: EXISTENTIAL THREAT OR OPPORTUNITY? THE CONVERGENCE OF MOBILE 
TECHNOLOGY, ACCOUNT-BASED CONTACTLESS PAYMENT SOLUTIONS AND NON-TRADITIONAL 
TRANSPORTATION SERVICES IN NORTH AMERICA
Public transport agencies in the United States are currently confronted with a number of disruptive circumstances, calling into 
question their ability to remain up-to-date with the mobility needs of the metropolitan regions and their passengers. Smart 
phones have shifted the point of sale into the hands of the passenger, services such as UBER and lyft are competing for, and 
capturing not only taxi journeys but also public transport discretionary riders. 
This presentation will argue that public transport will only remain relevant if it can quickly provide integrated mobility 
solutions that permit seamless, multi-modal journeys, with single payment by the passenger, and backend settlement 
between the transit entity and the participating providers.

David Leininger, Executive Vice President, Chief Financial Officer, DART, US 

 11:20  SPONSOR SESSION 

  11:35   PANEL DISCUSSION: CONTACTLESS CARD PAYMENTS AND MOBILE PAYMENT MECHANISMS: 
HOW THEY WILL BE A SIGNIFICANT FACTOR IN THE FUTURE?
One of the main things holding the industry back is the contactless payments back office. Smart ticketing is a standard so 
the solution works for many manufacturers, contactless is set up to do the opposite as the payments have security issues. 
This session discusses how the incentive to work together to be contactless by 2022 could lead to a catastrophe until there 
is a joined up solution.

MODERATED BY: David Hytch, Technology Lead, Calmac Ferries 
Matthew Lewis, Head of Swift, West Midlands Integrated Transport Authority

Richard Koch, Head of Cards, UK Finance

Arnd Baetzner, Mmember of the Board of Directors, Mobility Cooperative, Switzerland

Adrian Kelly, Global Head of Product, Vix Technology

Steve Wakeland, Chief Executive Officer, ISTO

  12:15   ACCOUNT-BASED SMART TICKETING & EMV: CONSIDERING THE 
OPTIONS - AN OPERATOR PERSPECTIVE
This session provides in-sight into Trentbarton’s experiences and future plans. After years of providing smart ticketing in the 
form of its innovative touch-on and off MANGO smartcard, Trentbarton are assessing where the next big development lies. 
Their aim is to provide their customers with service-focused innovations, to make each journey as simple and seamless as 
possible, whilst providing value for money. 
Having recently worked with partner organisations in running a trial of a fully EMV, account-based UK Cards Association, 
model two solution, they will share their experiences and thoughts on navigating the complex variety of solutions, and 
where we see things heading with the customer in mind.

Mark Greasley, Group Projects Director, Wellglade Group, Trent Barton

 12:35  HOW DO WE DEVELOP BETTER INTEGRATION BETWEEN MODES?
Given the mixed technologies at play, and a mixture of private and public (regulated and deregulated markets), how do 
we make integration work for the benefit of customers and operators? This session looks from private and public transport 
to multi modal shared mobility how we are entering a revolution and disruption of transport as we know it, and how to 
minimise the risk of being kodak’ed.
�� What lessons can be learned?  What has worked elsewhere, and what hasn’t worked?

Gregers Mogensen, Senior Advisor, Rejsekort A/S

SMART TICKETING AND PAYMENTS    |  PROGRAMME

PANEL DISCUSSION
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 12:55  RAMBUS
Richard Moore, Product Manager, Ticketing, Rambus

  13:10   LUNCH, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA 

  14:10   UPDATE ON PUBLIC TRANSPORT TICKETING ON MOBILE: MAKING NFC WORK
NFC functionality is now installed as standard on virtually all new smartphones. Android smartphones have supported NFC 
in a standardised way since 2013, and all Apple smartphones have supported NFC since the launch of the iPhone 6 in 2014. 
Using smartphone Digital Wallet for contactless ticketing through NFC gives the crucial combination of a rich overall user 
experience together with a fast, contactless read speed, for high density public transport environments. This session looks 
at the importance of a fully supported NFC for the UK operator.

John Backway, Head of Commercial Development, Go-Ahead Group plc

 14:30  INTRODUCING NFC IN PUBLIC TRANSPORT
This presentation studies the challenging task of NFC technology’s introduction into the public transport sector, identifies 
the key points, and discusses the critical issues from the perspective of a Spanish Operator.

Ioannis Douratsos, Project Manager, Centre for Development and Compliance (CDC), METRO of Madrid

 14:50  CASE STUDY: MOVING FORWARD FROM THE CURRENT GENERATION OF SMART TICKETING 
SCHEMES TO TAKE ADVANTAGE OF DIGITAL CHANNELS 
How to start with mobile and expand to a fully de-materialised digital sales approach, even for the cash-only rider to 
halve your cost of fare collection. This session explores agency case studies, starting with lightweight visual inspection and 
expanding to automated scanning, moving from un-gated to gated environments.

Ben Whitaker, Head of Innovation, Masabi Mobile Ticketing 

  15:10   BEYOND THE MYTHS: MASS TRANSIT IN AN AGE OF AVS, SHARED MOBILITY AND DELIVERY 
SERVICES – ON INFORMALITY, LAND USE AND GOVERNANCE CHALLENGES FOR A CIVIL SOCIETY
While the current urban transport debate is largely being held on a technical level, it is becoming increasingly important 
to include holistic reflections and social impacts, including accessibility, equity and urban design consequences, high-
level dialogue between policymakers and industry research. In a developing world we are heading towards autonomous 
vehicles for both passenger and cargo logistics. This presentation takes a broad look at current and future implementation 
scenarios and the possible effects on urban form, whilst taking into account the economic and social factors and the future 
role of mass transit.

Arnd Bätzner, Member of the Board of Directors, Mobility Cooperative, Switzerland

 15:30  COFFEE, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA

 16:00  CUSTOMER-CENTRICITY WITH AN EMPHASIS ON ‘CUSTOMER JOURNEY MAPPING’
This session looks at: 
�� Who is the customer and where are they in their journey?
�� What information does the customer need, particularly in the event of irregular operations?

Sponsor Session

SMART TICKETING AND PAYMENTS    |  PROGRAMME
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  16:15   PANEL DISCUSSION: HOW CAN SMART SCHEMES BE INITIATED TO DELIVER SUCCESSFULLY?
�� Smart schemes will only succeed if they work for the operator, government, and the customer 
�� What are the key considerations to successfully sponsor a smart scheme?

MODERATED BY: Russell Goodenough, Client Managing Director, Transport Sector, Fujitsu UK

Mohamed Bhanji, Special Advisor to the Chief Commercial Officer, VIA Rail Canada 

Aaron White, Head of Smart Ticketing, c2c Rail  

Stephen Joseph OBE, Chief Executive, Campaign for Better Transport 

Peter van Dijk, Managing Director, Scheidt & Bachmann Nederland B.V. 

  16:55   CASE STUDY: WHAT IF I DON’T TRUST MY OPERATOR - CAN I STAY ANONYMOUS IN A SMART 
TICKETING WORLD? 
�� What are the concerns of passengers and how can these be overcome? 
�� What about passengers who refuse to use smart ticketing? 
�� Should there always be alternatives to allow passengers to remain anonymous?

Louise Coward, Insight Manager, Transport Focus      

  17:15   CASE STUDY: NEXT GENERATION TICKETING 
During this session Ruter As, the PTA for the capital region of Oslo, will discuss how their trials in effortless and smart travel 
next generation ticketing has transpired, and the new way of building system back-ends that enable personalised services 
based on customer behaviour and external data enrichment. Mobile and new technology that will replace the need for 
traditional travel card infrastructure, with light systems and less instalment of devices in vehicles. Using a combination of 
iBeacons, GPS tracking both from mobiles and vehicle gateways, reading all motion sensors in customer mobile phones, 
they intend to create a total effortless travel experience with payments and ticketing in an automated BIBO environment.

Christian Fjær, Manager New Sales Channels and Payment Solutions, Ruter As

 17:35   TRAVEL CONCESSIONS: OUTMODED IN A MULTIMODAL SERVICE ENVIRONMENT?
Travel concessions themselves are not outmoded, but technology advances may open up a number of new opportunities in 
how these schemes can be operated, expanded and integrated. This session will explore how Transport Scotland, who are 
heavily involved in the smart ticketing and payment agenda in Scotland, and also successfully running the Scotlandwide 
free concessionary bus travel scheme, are uniquely placed to explore where all this might be going.

Gordon Hanning, Head of Concessionary Travel and Integrated Ticketing, Transport Scotland 

 17:55   CHAIRMAN’S CLOSING REMARKS
 

 18:00  NETWORKING DRINKS RECEPTION

SMART TICKETING AND PAYMENTS    |  PROGRAMME
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 10:30  CHAIRMAN’S OPENING ADDRESS
Brian Masson, Director, Multi Modal Transport Solutions

 10:40  KEYNOTE:
Kaj Pyyhtia, CXO, MaaS Global

  11:00   DELIVERING REAL VALUE FOR REAL PEOPLE 
Dr Steve Cassidy, Managing Director, ESP Group

  11:15   WINNING THE CONSUMER OVER TO TRUST MAAS
This session will explore how in a Multi Modal Model, MaaS can build trust in the concept.  
�� Who will be responsible for the customers needs after the booking has been made?  
�� Who is responsible when issues arise? The agency, the operator or the Local Authority?   
�� How secure will personal and financial data be?

CHAIRED BY: Brian Masson, Director, Multi Modal Transport Solutions

David Alexander, CEO, Mydex CIC

Ruud van der Ploeg, Secretary General, European Metropolitan Transport Authorities

George Hazel, Program Manager, MaaS Scotland 

Chris Lane, Head of Smart Travel, Transport for West Midlands

Kaj Pyyhtia, CXO, MaaS Global

  12:15   WHAT ARE THE KEY TECHNOLOGIES FOR MAAS TO SUCCEED AND DO WE NEED TO ADOPT A 
GLOBAL STANDARD?
�� What technologies are required to ensure MaaS operates to its full potential?
�� Do we need everything or can it be expanded from a simple structure?  
��  What are the most important technologies? App based booking/payment systems, real time information, WHIM 

type platform? 
�� Real time multi modal scheduling? 

CHAIRED BY: Prof. Aristotelis Naniopoulos, Aristotle University of Thessaloniki, Athens

Andre Pearce, ITS UK Head of Technology, UK EU ME 

Filippo Logi, Business Development Manager Mobility Services, Siemens

Giorgio Ambrosino, Director, Memex (i)

Gary Umpleby, Hogia (i) 

  13:15   LUNCH, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA

  14:15   MULTI MODAL INTEGRATED TICKETING: WHAT ARE THE ISSUES FOR MAAS? 
This session will explore how multi modal integrated ticketing can be achieved to cover all transport including bus, coach, 
train, plane, tram, metro, ferry, car hire, taxis and bike hire.   
�� What are the associated costs of providing such as service?   
�� Who pays for the service? The operators, Local Authorities or the customer?   
�� Will users need smart technology?  What about those with no access to smart devices?  
��  What happens if some operators don’t sign up for MaaS in an area? Do we need to enforce participation like in the UK 

with Concessionary Fares?

CHAIRED BY: Prof. John Nelson, Centre for Transport Research University of Aberdeen

Giorgio Ambrosino, Director, Memex (i)

Steve Cassidy, Managing Director, ESP Group

MOBILITY AS A SERVICE (MAAS)   |  PROGRAMME
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 14:55  PANEL DISCUSSION: CAN WE SCHEDULE MULTI MODAL SERVICES TO INTEGRATE MAAS? 
This panel session will discuss where taxis, private hire, car hire and cycling fit into an integrated MaaS.  
�� Who will decide which option is best?  
��  Will all taxis, private hire cars, DRT etc have to be scheduled through one central system? 
�� Will MaaS link to operators systems to maximise the use of existing resources and reduce unnecessary duplication?
�� Do we have a pool of trained staff to cope with this function or can services be scheduled entirely by computer?  
�� Who will pay for this service?  What are the costs likely to be?

MODERATED BY: Jenny Milne, Transport Specialist for Cairngorms National Park, JLM

Arjan van Andel, Director Paratransit and Mobility on Demand, Business Development, Tools for the Connected City and Smart Mobility Giro (i)

Niels Tvilling Larsen, CEO, Demandtrans, Denmark

James Cooper, Director, Taxi Research Partners Ltd 

 15:40  AFTERNOON TEA, EXHIBITION AND PRODUCT DEMONSTRATIONS

  16:10   SPONSOR SESSION 

 16:25  COULD MAAS BE THE ANSWER TO PUBLIC TRANSPORT IN RURAL AREAS?
The challenge of providing public transport in rural areas is recognised across the world. Low population density and high 
car ownership make this a real issue. This session will highlight possible solutions that have aready been tried and tested 
and could integrate into the MaaS platform.
�� Can Maas provide a solution?  
��  Can we use autonomous vehicles in rural areas to provide multi functional services including mail, parcel delivery and 

PT services? 

Jenny Milne, Transport Specialist for Cairngorms National Park, JLM 

Professor J D Nelson, Centre for Transport Research University of Aberdeen

 16:55  PANEL DISCUSSION: WHAT WILL THE MAAS WORLD LOOK LIKE IN 5 YEARS TIME?  
Will MaaS be the saviour of public transport in 5 years time? Will it become mainstream or still be considered on the 
fringes? Where will it succeed and where will it be more difficult to implement? The panel consists of speakers for whom the 
WHIM approach has already been implemented or is about to start.

MODERATED BY: Brian Masson 

Chris Lane, Head of Smart Travel, Transport for West Midlands 

Kaj Pyyhtia, CXO, MaaS Global 

Ruud van der Ploeg, Secretary General, EMTA - European Metropolitan Transport Authority 

George Hazel, Program Manager, MaaS Scotland

Steve Cassidy, Managing Director, ESP Group

 17:40  CHAIRMAN’S CLOSING COMMENTS 

 17:55  NETWORKING DRINKS RECEPTION

*(i) invited

MOBILITY AS A SERVICE (MAAS)   |  PROGRAMME
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HARNESSING PASSENGER DATA    |  PROGRAMME

   10:45   CHAIRMAN’S OPENING ADDRESS 
Ian Wright, Head of Insight, Transport Focus

   11:00    KEYNOTE: HOW DOES DIGITALISATION ALLOW US TO MAXIMISE THE VALUE OF PASSENGER DATA?
Digitalisation presents huge opportunities for transport operators to better serve their customers. Based on customer 
insights, and big data approaches to analysing the ever increasing amount of available passenger data, operators are 
increasingly in a position to customise their service offerings. This provides travellers with individual care, from the travel 
inspiration phase throughout the journey to post-journey processes. This keynote will explore how digitalisation enables 
operators to generate new revenue streams and add value from these insights. It will also address challenges, areas for 
improvement, and shed some light on different stakeholders’ requirements and needs. 

Rütger Fenkes, Head of European Projects & Committee Work, Deutsche Bahn AG

   11:15    SPONSOR SESSION

   11:30    PANEL DISCUSSION: HOW TO HANDLE BIG DATA TO PRODUCE MANAGEMENT INFORMATION, 
IMPROVE THE PASSENGER EXPERIENCE, MATCH SUPPLY AND DEMAND, AND COPE WITH PEAKS 
In the data dominated world of today, transport companies face exciting new opportunities to meet and exceed passenger 
expectations. Passengers expect high quality and stable services, relevant information about the current state of the service, 
and relevant customer contacts. Improvements in operations yield new diverse data streams, of increasing size and velocity, 
including passenger related data. How do transport companies harness this data analytically, and how do they put it to use 
beyond their primary operational purpose, so it becomes valuable for the customer and useful for 
decision-makers? Big Data can be one of the drivers of the results of your company. 

MODERATED BY: Marnix van den Broek, Data Analyst, BI Consultant, NS 

Oliver Bratton, European Operations Director, MTR 

Christian Schang, Major Project Director, SNCF Reseau 

Josef Schneider, Chairman, European Passengers’ Federation 

   12:15    CONFIDENTIALITY AND UNDERSTANDING HOW TO CONVINCE PASSENGERS TO SHARE DATA 
This session explores how, whilst collecting passenger data is technically easy, knowing what data you have permission 
to use for which job is much more complex, particularly if you have data coming from multiple sources, with different 
sets of usage rights associated with them. The other problem is repetition - how do your passengers feel about their 
data being used? Whilst it seems to be something we’re getting used to, (mainly due to Google’s policy, ‘we’ll give you 
free software if you let us use your data to improve them’), it becomes increasingly important if you ask your customers 
to pay for services and, in return, you use their data to target them.

Josef Schneider, Chairman, European Passengers’ Federation 

  12:45   DATA SECURITY: HOW TO PROTECT OUR CUSTOMERS
Deploying effective cyber security is one of the 21st century’s greatest challenges for business. In the digital age executives 
and senior managers need to  ully understand what cyber security is and how it impacts upon them and their businesses. 
Many businesses have highly sophisticated IT systems, and complex network environments, and this presents unique 
challenges for those who manage the systems that support them.

James Gleave, Director, Transport Futures

 13:05  SPONSOR PRESENTATION 

 13:20  LUNCH, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA

 14:20  GIVING SOMETHING BACK: USING GRANULAR DATA TO IMPROVE PASSENGER INFORMATION
The use of passenger data to improve public transport operations is exciting and new, but there are also major opportunities 
for how we present information back to passengers. This session explores recent developments in this area.

Mark Cartwright, Managing Director, RTIG 

PANEL DISCUSSION
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PANEL DISCUSSION

 15:00  CASE STUDY: EXPLOITING DATA TO DRIVE PERSONALISED CUSTOMER SERVICE
To improve the passenger experience from end to end, looking at the methodology for booking, paying and securing a 
ticket (smart ticketing) needs to be improved. This should be based on bio data; that can ensure the right seat is booked 
automatically (seat by the window with a table) and within the station (large latte), the offering in the shops are moulded 
around the passengers needs.

SPEAKER: Guy Dangerfield, Head of Strategy, Transport Focus 

 15:30  COFFEE, NETWORKING & PRODUCT DEMONSTRATIONS IN THE EXHIBITION AREA

 16:00  SPONSOR SESSION  

  16:15   PANEL DISCUSSION: PASSENGER COUNTING - PREDICTING PASSENGER LOAD AND PASSENGER FLOWS
This panel session will explore passenger data; crowding data – understanding levels of crowding and how this affects 
passengers and how crowding levels can be managed. 
�� How can we harness data to know when passengers leave their mode of transport? 
�� Obtaining demographic details from contactless payments, and tying it back to the customer
��  Intelligent Software for Automatic Passenger Counting: Even if various data from different sources are already available 

today, it is quite impossible to realise all factors, to weight them and to know their interdependencies
�� What kind of solutions are available and what will be possible in the near future?
�� Data analysis to understand where the customer alights without having to use their Oyster card to tap off
�� Modelling to show where and how people travel from home to their first public transport network

MODERATED BY: Jason Durk, Innovation Manager – Customer Information, Govia Thameslink Railway 

Rütger Fenkes, Head of European Projects & Committee Work, Deutsche Bahn AG

John Birtwistle, Head of Policy, UK Bus, FirstGroup

Marnix van den Broek, Data Analyst & BI Consultant, NS 

 16:55  THE PASSENGER BEHAVIOUR DATA YOU ARE IGNORING: WHAT CAN 
WE LEARN FROM THE TECH SECTOR ABOUT PERSONALISING THE CUSTOMER EXPERIENCE?
This session will discuss what lessons can be learned from the tech sector to provide a better customer experience. How is 
the UK transport sector trailing behind other industries when it comes to understanding customer behaviour? As passengers 
demand a more personalised experience to avoid information overload, there is a need to stop focussing on generic 
segmentation and start offering true personalisation of passenger information. This session will explore the behavioural data 
you already have, but aren’t using, and how this data can be used to power a truly personal customer experience.

Alex Froom, Co-Founder, Zipabout

  17:15   CASE STUDY: HOW OPTIMISING DATA COLLECTION, RELATED TO THE INFRASTRUCTURE STATE 
CAN MINIMISE THE OPERATIONAL INFLUENCE
Christian Schang, Major Project Director, SNCF Reseau 

 17:35  PASSENGER PROFILE AND DATA SERVICES REQUESTED BY PEOPLE WITH SPECIAL NEEDS
Can passengers with special needs check-in in advance? Which transport is most convenient, has room for them and is 
adapted for their needs? Can they expect assistance from cabin crew?

Diego Galar, Professor of Condition Monitoring, Division of Operation and Maintenance Engineering, Luleå University of Technology 

 17:55   CHAIRMAN’S CLOSING REMARKS 

 18:00  NETWORKING DRINKS RECEPTION

HARNESSING PASSENGER DATA    |  PROGRAMME
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